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HUHTEI'PUPAHU MAPKETUHI'OBU KOMYHUKAIIUUA 3A
YIIPABJIEHUE HA BPAHJIA ITPU CIIOPTHU CBbBUTUA

|.  Jdannu no npouyedypama

Jlxancy Camup Mcmaun e 3auuciieH 3a JIOKTOpaHT pefoBHa (opMa Ha
obOyuenue cwe 3anoBen 3[1-1406/23.10.2020 roguna. B yctaHoBeHUS CPOK, ChC
311-1675/03.12.2020 r. ca yTBbPAEHU IBPBUYHOTO 3BEHO, TEMATa U HAYYHHUS
pbkoBoauTeN. OTYKMCIICH € ¢ IPaBo Ha 3amuTa cbe 3amopen 311-1080/14.11.2023
r., KaT0 € HacOYeH 3a BBHTPEIIHO OOCHKIAaHE B PA3IMIMPEH KOJIETUYM Ha
09.01.2024 r. cbe 3anosex 311-1255/21.12.2023 r.

Cnc 3anoBes Ha pektopa 311-58/24.01.2024 e crapTupana nporeaypara o
myOJMMYHA 3alyTa, KaTo JOKTOPAHTHT € TMPEACTABIII BCHUYKH HM3UCKYEMHU
JOKYMEHTH, BKIIIOYUTEITHO MMPOTOKOJI 3a JIUTICA Ha JaHHM 3a TUIaruaTcTBO, KAaKTO
M JIBe HAay4YHH MyOJHMKAllMd B CHTOBETCTBHE ChC 3aKOHA 3a pa3BUTHE Ha
akajeMu4yHusi chcraB M Hapenbara 3a mpujgoOuBaHe Ha oOpa3oBaTejiHAaTa U

Hay4Ha CTEIIEH ,,JIOKTOP B HAlIMOHAJIHA CIOPTHA akajaemus ,,Bacun JleBcku”.



1. buozpagpuunu oannu 3a ookmopanma

B oOpazoBarenen acniekt aoktopaHTsT Jkancy Camup Mcmaun sicho u
MOCJIEA0BATEIHO Pa3BUBA 3HAHUATA CU U CIENUANIM3Upa B 00acTTa Ha CIOPTA,
KaTo 3aBbpIIBa OaKalaBbPCKU CTeNneHH Mo “MEHHDKMBHT Ha croprta” U
“Ilemarornka Ha oOydeHHETO IO (u3Muecko BB3MUTaHWE” B HanmonamHa
cnoptHa akagemus “Bacun JleBcku” mpe3 2018 roaumna, mpumobuBa JBe
JTUTUIOMH 32 MarucThbp, IBPBO MO Mporpamara “Mitajie’kku JeHHOCTH U CIIOpT” B
HCA npe3 2019, a Bnocneactesue “bpana MEHUKMBHT B YHHUBEpPCUTETA 3a
HaIlMOHAJIHO Y CBETOBHO CTOMAHCTBO M KaHJUJATCTBA 3a PEIOBEH JOKTOPAHT B
HCA mpe3 2020 roauna.

B npodecnonanHo oTHoIIEHHE MIPEACTABEHUS CTaX CHIIIO € 0OBBP3aH ChC
crioptHaTa cepa. Oure kato ctygeHT oT 2016 roauHa paboTH KaTo KOOPIUHATOP
CHOpTHU chOUTUS KbM bbiarapckara crioptHa deaepanus 3a aena U MIajieku B
puck, Acommanus 3a cnopT B cBoOogHOTO Bpeme, donpamuus Codus -
EBponeiicka crtonmuna Ha crnopra. [lo-kbcHo, mpe3 2019 r., paGotu Karo
MeHU KB Ha cbOuTus B Sport Skills, a ot 2021 r. e aHanu3atop Ha CHOPTHHU
crouTHs 3a Genius Sports.

SIcHO ce OTKposiBa MHTEpeca Ha KaHauJaTa KbM 00JIacTTa Ha CropTa U
TeMaTUKaTa, CBbpP3aHa ChC CHOPTHUS MEHUIKMBHT M MapKETHHT, KOETO 0e3

CBMHCHHC € OCHOBATAa U HA IIPCACTABCHATA 3a HY6HI/I“IHa 3aluTa Juccpramusi.

ll.  Axmyannocm na npoéaremamukama na oucepmayuoHHus mpyo
IIpencraBenata 3a peuensuss tema “UHTEI'PUPAHU MAPKETHH-
I'OBU KOMYHUKAIIMU 3A VIIPABJIEHUE HA BPAHJIA ITPU1 CTIOPTHU
CBBUTHUA” e oT M3KIIFOUUTENIHA aKTYaTHOCT OPAJU HE CAMO C YCTAaHOBSIBAHETO
Ha HOBU KaHAJIA U CPECTBA 32 KOMYHHUKAITUS MEXKIY OPTaHU3aTOPU, TapTHOPHU
¥ YYaCTHHIM, HO M C TPEAU3BHKATEICTBaTa OT PA3BUTHETO HAa HM3KYCTBCHHS

HHTCIICKT, HapaCTBAHCTO U TPYAHOCTHUTC B HpOTHBOI[GfICTBHCTO Ha



ne3nH(popMaIuaTa U 3aCHIBAMIOTO C€ 3HAaYeHHWE Ha HEOPMAIHU W3TOYHUIIH,
KOETO OTpaHryaBa POJSITa Ha TPATUITMOHHUTE ME/IHH.

C TEXHONOTMYHHS HANpPEAbK W Pa3MpPOCTPAHCHHETO HA IU(GPOBUTE
TEXHOJIOTHH W COIMATHUTE MEIWHU, MOTPEOUTETUTE MMAT MO-TOJISAM KOHTPOJ
BBPXY TOJydaBaHaTa OT TAX WHGPOpPMAIUs M TO-ITUPOKA BH3MOKHOCTH 32
aKTUBHO y4YacTHe B OOIIECTBEHUS AUANOT. B criopTHHS CBAT, TO3U (PEHOMEH ce
M3pa3sBa upe3 Mo-TSACHATa BPh3Ka MEXKTy OPTaHU3aTOPHUTE Ha CHOUTHSI M TSIXHATA
1iesieBa rpyma. MIHTerpupaHnTe MapKETUHTOBH KOMYHHUKAIIUU UTPAST KPUTHYHA
POJIS B M3TPAXKITAHETO U YIIPABICHUETO Ha OpaHIOBE, KaTO Ch3AaBaT BHIHYBAIIN
IIPEKUBSIBAHUS U ChIBPIKAHHE, KOUTO Jla C€ CIOACNAT U OOCHKIAT B OHJIANH
MIPOCTPAHCTBOTO.

OT npyra cTpaHa TMO-JECHOTO CHOJENSIHE W Pa3mpoCTpaHEHHE Ha
uHpopMaIMsiTa HOCU CbhC cebe CcMu W HeratuBu - QalliuBU HOBUHU U
HEJ0OCTOBEpHA HH(POpMAIUS MOXKE Ja OKakKe OTpHUIlaTelIeH €(eKT BBPXY
OpaHJI0BETE U pernyTalnusiTa Ha choutusTa. ToBa Hamara HyXaara OT CTpPaTeruu
3a 6opOa ¢ ne3uH(opmalusTa U YKpernBaHe Ha JIOBEPUETO B OHJIANH CpeauTe.
WHTerpupannTe ¥ KOOPAMHUPAHA ACHCTBUS B KOMYHHKAIIAATA C IOTPEOUTEITNTE
ctaBar Heusz0exHu. OpraHuzaropute Ha CbHOUTHUS TpsSOBA JOa CHUYETAST
MapKETHHTOBUTE CH YCWJIHS B PA3JIMYHA KaHAIHW, BKIIFOUUTEITHO COIMATHU
Meauu, yeOcailToBe, €NEeKTPOHHU TMHCMa U JUPEKTHA KOMYHHUKAIIHS.
ChTpyITHUYECTBOTO M KOOPJMHAIIMATA Ca OT CHIIECTBEHO 3HAYCHHE, 3a Jla Ce
OCUTYpH CUHXpOHH3HMpaHa W ¢(pEeKTHBHA KOMYHHUKAIIUS, KOATO OTroBaps Ha
NOTPEOHOCTUTE U OYAKBAaHUSTA HA (PEHOBETE.

Hacrtosimata Tema mMa TOTEHIMAida Ja JONMPUHECE HE caMo 3a
aKaJIeMMYHOTO 3HAHWE, HO W 3a TPAKTHUKAaTa B CIIOPTHUS MEHUDKMBHT |
MapKeTHUHT, KaTo TMPEJAOCTaBH IICHHW HACOKW 3a Ch3J]aBaHC HA HHOBATHBHU
CTpaTeTuy 3a KOMYHHKAIUS M yIPaBJICHUE Ha OpaHaa B JMHAMUYHHUS KOHTEKCT

Ha CIIOPTHUTE CHOUTHSI.



IV.  Cmpyxkmypa u cvovpircanue na oucepmayuonHnus mpyo

[IpeacraBenaTa 3a pelieH3usl AUCepTalUs Chabpxka o0mo 195 crpanuimy,
BKJIFOUUTEIIHO CIIUCHKA C MOJI3BaHA JIUTEPATypa U NpuiiokeHusTa. OHarieneHa e
¢ 40 purypu u 25 Tabnuuu.

Bennara cnen cbabpKaHUETO € MPEIIokKeH “TepMUHOIOTMYEH PEYHUK Ha
OpaHza”, B KOWTO ca TOCOYEHHU HSIKOW TIOHSTHS, TTOJI3BAHU B TPYAa U XapaKTePHU
3a pasriiek/1aHara Tema.

YBOIBT mpaBuU Bpb3Ka MEXKIAY HWHOBAIMUTE, KOMEpCHAIM3alUATA Ha
CHopTa, IMHAMHYHATa COLIMAJIHA 1 UNKOHOMUYECKA CPeZla U pOJIATa HA CIIOPTHUTE
CHOUTHSI OT €]IHA CTpaHa KaTo MHCTPYMEHT, a OT Jpyra - KaTo MPOAYKT, C KOETO
ce MOIYEPTaBa aKTyaIHOCTTA M 3HAYMMOCTTA HAa TEMATA.

B cTpykTypHO OTHOULIEHHWE HACTOAIIMS JUCEPTALMOHEH TPYyd €
pasMnpesiesieH B CTaHJapTHUTE 3a TO3U TUI pa3pabOTKu YeTupu riasu. [IbpBata e
o3ariaBeHa ‘‘TeopeTUko-MEeTOAOJOTMYHA TMOCTaHOBKA Ha TmpoljeMa” U e
pasnosioxkeHa BbpXy 70 crpanunu. Bnedarnenue mnpaBu orpomHusi Opoi
M3CIIEIBAHU JIMTEPATypPHU M3TOYHULM - 260 €IMHMIM B CIUCBHKA, KaTo OJIU30
€IHa YETBBPT OT TSIX Ca MyOJIMKYBaHU MPEIU MO-MAJIKO OT AECET FOJAMHH, & OKOJIO
5% - o Bpeme Ha caMOTO M3CIIe/IBaHe U ChCTaBsiHE Ha Tpyaa. Cpeq umeHaTta Ha
pasrielaHuTe aBTOPU JIMYaT CBETOBHO MpHU3HATH Yy4yeHW B c(epara Ha
mapkerunra, karo @unun Kormsp, Hon lynn, HeitBun [unospu, CaitmbH
Yanyuk, devsun e u ap.

Ot gpyra cTpaHa OposIT Ha U3TOYHUIIMTE HA KUPUJIUIA € OTPAHUYEH - €/1Ba
18, ot kouTO 3 ca mpeBoU Ha uyxau aBTopu. [IpeaBus cnenudukara Ha TemaTa
U aKIEHTUTE BBHPXY AUTUTATHUTE MEAUU M UHTETPUPAHUTE KOMYHHUKAIIUU B
CIOpTa, TOBA € 0YaKBAHO M MPUEMIIMBO ChOTHOLIEHUE. Pa3rienanu ca TpyaoBere
Ha YCTAaHOBEHU HAIllM yY€HU B chepaTa Ha CIIOPTHUS MAPKETUHT U MEHUKMBHT,
B ToBa uncino mpod. Mopnan Kanaiikos, nmpod. Ilersp Baukos, mpod. Bucep

Ilonos, gou. MBan CaHmaHCKU.



ITvpea 2naea € pasnerneHa B IET OCHOBHM IOAIVIABH, KOUTO IO MHOIO
U3bPKaH JJOTMUECKU HAUYMH U3TPAKIAT TEOPETUUHATA OCHOBA HA U3CJIEIBAHETO.
B mppBaTa noariasa ca 3acerHaTu o0IiaTa TEOpUsl Ha MApKETUHTa U B YaCTHOCT
MapkeTuHra B cnoprta. IIpocieneHn W aHanu3MpaHu ca pas3IMYHUTE TEOPUU
oOoratsiBali TPaJWLMOHHUS MapKETUHTOB MHKC ChOOpPa3HO CBHBPEMEHHUTE
COLIMAJIHM M TEXHOJOTHYHU YCIIOBHUS, KaKTO U CHEHU(PUKUTE HA CHOPTHHUTE
yCIIyTH.

BbB BrOpara noAriasa JeTaillIHO € IPEACTaBeHa ChIIHOCTTA U MOJI3UTE OT
uHTerpupanuTe wmapketuHropn KomyHukamuun (MMK). CenocraBenn ca
nepunnnuure Ha VMK B XpOHOJIOTMYEH acmekT, KaTo ca MpeACTaBeHH U
OCHOBHHTE €(eKTH, KOUTO T€ MOTaT Jia nocTurHar. [IpeacraBenu ca u pa3inyHu
TEOPETUYHU TIOCTAHOBKM HA aBTOPHU IO OTHOUIEHWE Ha ChIBPKAHHETO Ha
KOMYHUKAIIMOHHUS MUKC.

B tperara moarnaBa € oObpHATO BHUMAHHME HA JUTUTAIHUTE MEIUH U
KOMYHUKAIIMOHHU BB3MOKHOCTH. lIpencraBeHn ca OCHOBHUTE XapaKTEPUCTUKHU
Ha ChBPEMEHHUTE JUTMTAIIHA MAPKETHMHIOBU KaHAJIM, KAKTO M MPOLECUTE Ha
MpUBIMYaHe Ha norpedurenu. ChIOCTaBEHU ca TPAJAULHMOHHUTE MEIUU ChC
UHTEPHET MEJIUU U COLIMAIIHA MPEXKHU.

B nerara noarnasa ce pasriexna TeOpeTUYHATa OCHOBA Ha OpaHja, KaTo
ca IpeICTaBEH! XPOHOJIOTMYHO 1e()UHUIINY Ha Pa3JIMYHU aBTOPU U OpraHU3aluu
3a TepmuHa. lIpocnenenun ca xapakTepuUCTUKUTE Ha YIpaBJICHHUETO Ha OpaHza,
KAaKTO M OCOOEHOCTHTE Ha YIPABJIECHUETO Ha crnopTreH Opani. Ilocouenu ca
pa3IMyHU METOJMKH M XapaKTEPUCTUKH 3a OlleHKa Ha Opania. ChIOCTaBEHU ca
nepuHULMA 32 OpaHJ aHTaXKHPAHOCT - CTENEeH M XapaKTepUCTHMKa Ha
AHTQKUPAHOCT HA MOTPEOUTENUTE C KOHKPETHH OpaHaoBe. OTKpoeHH ca |
MpeIn3BUKATENICTBA Ipe]l OpaHa MEHUKMbBHTA MPU CHOPTHUTE YCIYTH.

['maBata 3aBbpuIBa € MeTHS pas3flen, 3acsArall XapaKTepUCTUKUTE Ha
CIOPTHUTE CHOUTUS M TAXHATa pOJIsI B HMHTETPUPAHUTE MAPKETUHTOBU

kKoMmyHuKarnuu. [IpeacTaBeHn ca OCHOBHU XapaKTEPUCTUKH Ha CHOUTHSATA,
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MOCOYEHU ca (PaKTOPUTE, KOUTO U3TPAKAAT TAXHOTO KOHKYPEHTHO MPEIUMCTBO,
KaKTO M TOJI3UTE, KOUTO MOTaT jJa ObJaT peaTu3upaHu upe3 THX.

Bv3 ocnoéa Ha npedocmasenama ungopmayus u  NOA38AHUME
JUmMepamypHu U3mMouHUYU Modxce 0a ce 3aKIoyu, e asmopvbm NOKA38d BUCOKO
HUBO HA MNO3HABAHEe HA Meopusma u aKmydajiHume HAyuyHu nyoauKayu,
OMHOCUMU KbM PA32NIeAHCOAHUsI NPOOIeM.

I'nasa “Memoodonozusa na uscneosanemo” ¢ npencraBeHa Bupxy 10
ctpanuniu. dopMynupaH € HaydyeH mpoOjieM, KOWTO ce OCHOBaBa Ha
pPa3MUHABAaHETO MEX]Y BB3MOKHOCTUTE, KOUTO OpPraHW3aTOPUTE HAa CHOUTHUS
npenjiaraT W ILEJUTe, KOWTO KOPIOPATUBHU U OOLIECTBEHU MapTHHOPH
MpecieBar, Ype3 y4acTUETO CHU B Te3U chOuTus. [locoueHn ca u mMpomycku B
MEXaHU3MUTE U POPMUTE 32 MPUBJIMYAHE HA YYACTHUIIM U TAPTHHOPH.

B t031u cmuchn e u GpopmynupaHata Xunoresa, KOsiTO C€ CbCTOU OT JIBE
yacTu. B ocHOBaTa cTou JIOMyCKAHETO, Y€ Ype3 MPHJIAraHeTO Ha MHTErPUPAHU
MapKETUHTOBH KOMYHUKAIIMU, OPraHU3aTOPUTE M MApTHHOPUTE B CIOPTHH
chOUTUS OMxa MOTJIM €(PEKTUBHO /1a MOCTUraT MOCTABEHUTE MApPKETHUHTOBU U
OuzHec 1enu. B 1ombiaHeHHWE ca UW3Ka3aHW M MOPEANOJOKEHUsATa, 4e
pa3paboTBaHeTO Ha OpaH[ IMepcoHr OM CIIOMOTHAJIO 3a BHeApsBaHeTo Ha UMK,
KaKTO W Y€ 3aCTBIIBAHETO B MO-TOJSIMA CTENEH HA JIUTUTATHUTE KOMYHUKAIUU
IIe OTTOBOPH B MO-TOJISIMA CTENEH Ha TOTPEOUTENUTE U APTHHOPUTE, KAKTO U
11 MO3BOJHU MO-OBbP30 PA3BUTUETO HA B3aMMOOTHOIICHHATA MKy CTPAaHUTE B
rpoIieca Mo npoBexkaaHe Ha ChOUTHETO.

dopMynupaHUTE LEJN WU 3a4a4d KOPECIOHAMpAT C Xumore3ara. Te
oOXBalaT pas3riexaaHus MpooieM OT BCUUKHU CTPaHU - MPOyYBaHE HA TEOPUSITA,
M3CJIeIBAaHE HAa MHEHHUETO Ha OpraHu3aTopu, NapTHHLOPH, MOTPEOUTENH,
M3TOTBSHE HA PO 1 WHCTPYMEHTAJTHA PaMKa.

[IpencraBenusaT HaOOpP OT OCEM HAYYHU METOJAM 3a M3CIEIBaHE € J00pe

monaOpan. JloOpe ommcaHn ca HAYMHUTE HA TNPHIOKCEHHE M OOCKTUTE Ha



uscnenBane. [IpeacraBena e u Tabnuia ¢ NPUIOKEHUETO Ha YETUPU OT METOAUTE
1 Oposi Ha U3BaJIKaTa, KbM KOSITO Ca MPUIIOKEHHU.

[IpeacraBeHa € W OpraHM3alMOHHATA paMKa Ha HW3CIIEBAHETO, KOSTO
MO3BOJIABA MPOCTEASIBAHETO Ha Mpolieca Ha paboTa U ChbCTAaBSIHE HA TPY/a.

Tpema 2naea ¢ o3zarnapeHa “AHanu3 Ha PE3YyJATATUTE OT U3CIECIBAHETO .
Pasnpenenena e Bppxy 76 crpaHuuu B meTr noarjaBu. IIepBara moariasa
IPEJCTaBsl CTPAaTErMUeCKH MapKEeTHHIOB aHanu3 Ha cwoutnero Wizz Air Sofia
Marathon, BbpXy KOETO ce OCHOBaBa LIsLIOCTHO u3cieaBaneTo. [IpencraBenu ca
HUCTOPUYECKOTO PA3BUTHE W OCHOBHUTE XapaKTEPUCTHUKM HAa CHOHUTHETO,
IpeI0KEH € MOJIEI Ha TUIIMYHUS OTpeOUTEN - “OpaH]l nepcoHa’, aHaIMu3upaHu
ca MoapoOHO MAPKETHUHIOBUTE ACHEKTH HAa CbOUTUETO MO OTHOIICHHE Ha 1IEHA,
aucTpuOyuss U KoMmyHuKanuu. MHpompanusaTa € mpeacraBeHa AECTAMIHO U
ekcrepTHO. [IpakTHYECKUAT ONUT HA aBTOPA M KATO 4acT OT OPraHM3aLUATa, U
KAaTO 4acT OT yYaCTHULUTE B CHOUTHETO, SICHO JMYM OT KPUTHYHHUS aHAIIH3.
OTKpOEHH ca HAKOU MPOIYCKM HA KOMyHUKAIIMOHHATA CTPATErvs, KaTo JINIICA Ha
MPOMsIHA B KOMYHHMKAIlMOHHATA MOJUTHKA ChOOPA3HO HOBUTE U MPEANOYUTAHU
OT OTPEOUTENNUTE UHCTPYMEHTH, HeJ0Ope MOoAOpaHn PEKIIaMHH KaHallu, JIUIca
HAa JIOTMYECKA MOCIEA0BATENIHOCT U CTPYKTYpa Ha PEKJIAMHATA CTPATETHsl.

BbB BTOpaTa noariasa ca aHaIM3UPaHU MOTPEOHOCTUTE U OYaKBAHMSITA HA
NAapTHBOPCKUTE oOpraHu3anuu. PasrpaHnyeHn ca Ha HWHCTUTYLMOHAJIHU
NapTHHOPHU M KOPIOPATUBHU CIIOHCOPU. KpUTHYHO € pa3rienana ycTOH4MBOCTTa
Ha B3aMMOOTHOIIIEHUATA - 3ana3BaHeTo Ha 80% OT MapTHHLOPUTE 3a MOCIEAHUTE
5 roauHM, KaTo yCTOMYMBOCT, HO M Bb3MOKEH NPHU3HAK 33 TPYAHO NPHUBJIMYAHE
Ha HOBM NapTHhOPU. [IpesicTaBeH e u aHanu3 Ha eKCrepTHA KapTa, MOMbJIHEHA OT
MPEACTABUTENM HAa MApTHbOPH Ha cbOUTHETO. Karo ocHOBEH Qakrop 3a
BKJIFOUBAHE CE€ OTKPOSIBA JINYHUAT KOHTAKT HA MAPTHBOPUTE C OPraHU3aTOPUTE, a
TEXHUTE 11eJI1 Ca OCHOBHO MapKETUHIOBU U ABJITOCPOUHHU.

Tperara moariaBa HU 3amo3HaBa C EKCIIEPTHA OLIEHKAa 3a poJisATa Ha

WHTETPUpPAHUTE MApPKETUHTOBM KOMYHHWKAIlMM 3a YIpaBlieHWe Ha OpaHja Ha
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pasriexaanoto croutue. Mudopmanusra e crbpana upe3 cTpaHAapTHU3UPAHU
IBJIOOYMHHM MHTEPBIOTA C YacT OT OPraHU3allMOHHUS KOMMTET, KakTO U C
eKCIIepTHA KapTa. 3abelns3BaT ce HSIKOW pa3MUHABAaHUS - IPOYUEHUTE EKCIIEPTU
CUMTAT, Y€ CE M3IMOJI3BAaT BCUUKH KaHAJIM HA KOMYHHUKAIUs, KOETO MPHU aHaIn3a B
I'bpBa MO/IrJIaBa € MOCOYEHO KaTo HEIOCTAThK.

YerBbprara mnoariaBa oOXBalla aHaldu3a Ha JONUTBAHETO Cpel
norpedutenure U € Hali-o0emHa - 34 crtpanunu. IIpencraBeH e oOmMpeH u
noipoO€H aHau3, KOUTO Pa3KpUBa KAKTO MOJIOKUTEIIHU MOMEHTH, KaTo edeKTa
Ha JIMIEH3MpaHe Ha TPaceTo M MSCTOTO Ha MPOBEXJaHE, TaKa U pa3MUHABaHUS
MEXJly OTKpOSIBAaIIUTE CE€ KaTO BaXKHM HW3TOYHHMLM Ha HHpopManus 3a
noTpedouTeNnuTe, a WMEHHO JUTUTATHUTE ¢  COIMAIHUTE MEOUH, |
HEJOCTaThYHOTO BHUMAHHE KbM TAX OT CTpaHa Ha opraHu3aTopute. bpanabT
MMa OHJIaliH MPUCHCTBUE, HO B Pa3IJICKIaHUs MIEPUOJ] TO € B U3BECTEH CMUCHI
MIpeHeOpErHaTo 3a CMETKa Ha APYTH MEJIUU.

[Tocnennara merta moAriaBa ce sIBSIBA KaTO JIOTMYECKO MPOIBIKEHUE U
JOIBIHEHNE KbM MPEICTAaBEHUTE aHAIN3W B MPEIXOJHUTE pasfeid Ha TpeTa
riaBa. B Hes ce mpemsaraT OCHOBUTE Ha Cb3/IaBaHETO HAa METOAMKA U
MHCTPYMEHT 3a OpaHJ OJUT Ha CHOPTHU CBHOUTHS, KaTO HAcouBa KbM
npuioxenue 1 - “UHcTpyMeHTanHa paMka 3a OpaHa OJUT Ha CIIOPTHU CHOUTHS .

[lsmocTHO M3CleIBAHETO 3aKilo4yaBa ¢ uemewpma 2naea - “V3Bonu u
PENopPHKHU 3a IpakTUKara” B 006eM ot 6 ctpanuiu. opmynupanu ca 8§ u3Boja,
KOUTO Ca KOPEKTHHU U J00pe 000CHOBAaHM, KaTO CE€ OCHOBABAT Ha 3aIbJIOOUCHHUS
aHanu3. Te pa3KpuBaT Ba)XHOCTTAa Ha IIOJ3BAaHETO Ha JUPEpEHLUUpaHH U
VHANBUAYATU3UPAHU TIOIXOM, KAKTO U HEOOXOJMMOCTTA OT aKTyalu3alus Ha
WHCTPYMEHTHTE 32 BIHMSHHE BBPXY MOTPEOMTEIICKOTO TOBEAEHUE, 0COOCHO B
JMHAMMYHATA TEXHOJOTMYHA cpena. Thil KaTo M3BOAMWTE ca (POpPMYJTUPAHU
no0pOHO U JETAMIHO, O OMIJIO TOJIE3HO Jja C€ TPYNHPAT U MOAPEASAT CHPSIMO

3aJa4YUTC, KbM KOUTO CC OTHACAT IIPHUOPUTCTHO.



[Ipenopwkute ca 8§ Ha Opoil, MHOTO KOHKPETHH U SICHO HACOYCHU KBM
opranuzaroputre Ha WizzAir Codus MapaToH U AeiicTBUSATA, KOUTO T€ TpsiOBa
Ja TmpeanmpuemMar, 3a Ja BBbBEAAT YCICNIHO WHTETPHUPAHU MAPKETUHTOBU
KOMYHHKAITIH 1 /12 C€ BB3MOA3BAT OT NOTEHI[MANA UM. Te ca U3BE/ICHHU B pe3yiTat
Ha M3CJEABAHETO W TNPEJICTaBIT MPAKTUUECKHM HACOKH 3a ONTUMHU3AIMS Ha
KOMYHUKAIIMUTE U B3aUMOJICUCTBHETO C YYACTHUIIUTE M MapTHhOpHUTE. [ 0msMo
BHUMAaHHE € OOBPHATO BHPXY HEOOXOAMMOCTTAa OT CTpAaTEeruyeco IUIaHUpaHe,
UHTErpUpaHe Ha JUTUTATHU PEUICHUS U Pa3BUTHE HA MOAXOMASAIIO ChAbpKAHUE.

[IpecnraBeHusi 3a peLeH3Ms] TPyA BKIIOYBA CHIIO U JIBE MPUIOKEHUS.
[IspBOTO TIpHIIOKEHHE Beue Oe oTOens3aHo, ye obxBama “HHcTpyMeHTanmHa
paMKa 3a OpaHJ OJUT Ha CLIOPTHU ChOUTHSL.”

[Tonmo>xutenHO BHEYATICHHE W B YHHCOH C aKIIEHTa 3a Ba)XKHOCTTA Ha
JTUTUTAITHATE MEIUH, npuiiokenue 2 npencrass Tpu QR-kojoBe ¢ mpernpaTku

KbM aHKCTHUTC U CKCIICPTHUTC KAapPTH, ITIOJIBBAHU B U3CJICIBAHCTO.

V. Ilpunoscenu nyonukayuu u agmopeghepam

JIOKTOpaHTBT € MPUJIOKUI ABE CTATUM BHB BPBh3Ka C MPOIEAypaTa, KaTo U
nBere ca myonukyBanu B roguiianka Ha HCA, tom 1 ot 2022 roguna. Ctatuute
ca MpsAKO CBbpP3aHU C TeMmaTuKaTa Ha nucepranusaTa. Egnata ot Tiax e
caMoCTosTelHa U o0XBalla Mpoy4yBaHe Ha OpaH] ocBemoMeHocT npenu WIZZ
AIR SOFTA MARATHON, a npyrara € B CbaBTOPCTBO C HAyYHUSI PbKOBOJIUTEI
OTHOCHO TOTpeOUTEJICKaTa YJIOBJIECTBOPEHOCT OT MPEACTAPTOBOTO OOCIyKBaHE
Ha crOuTHEeTo. CTaTUUTE Ca M3IbPIKaHU HA BUCOK HAy4€H CTUJI U ChOTBECTBAT HA
MPEJCTABEHOTO B IUCEPTALIMOHHUS TPY/I.

ABTOpedepaThT € ChCTaBeH ChoOpa3HO M3MCKBaHUsATA. Hail-BaXXHOTO OT

Hay4YHUA TPyA € U3BCACHO U MPCACTABCHO B CbKPATCH, HO 3aBbPHICH BUJI.



VI. Hayunomeopemuunu u npaxmuKo-npuiodcHu RPUHOCU.
B mpencraBeHus 3a pelieH3Ws HAaydeH TPy MOratr jJa Ce OPTKpOST
CIICJTHUTE JIBA OCHOBHH IIPHHOCA:
- OOorarsBaHe Ha TEOpUATA W pa3OMPAHETO 32 HEOOXOAMMOCTTA OT
MHTETPUPAHUTE MAPKETUHTOBM KOMYHHKAIIMU B YIPABICHUETO Ha
OpaHJa IpH CTIOPTHU CHOUTHAI.
- TlpeacraBsHe Ha MHCTPYMEHT 3a OpaH] OJTUT Ha CIIOPTHH CHOUTHS,
KOETO € OT MPAKTUKO-TIPUJIOKHO 3HAYCHHE 3a MOJIIOMaraHe Ha

OpraHU3aTOPHUTE HA CIIOPTHHU CHOUTHSI.

VIl. 3aknarwouenue
['opensnokeHnTe aKTyaJlHOCT Ha TE€MarTa, PELEH3Us Ha CTpyKTypaTra U
ChJIbP’KaHUETO HA TUCEPTALUATA, U IPUIIOKEHUTE MyOIMKaUU OTBbPK/1aBaT,
4ye JOKTOPAHTHT € MOCTUTHAII TOCTABEHUTE LEIU U U3MBJIHUI U3UCKBAHUSATA 32
HayyHaTa pa3pabotka. Ha ToBa oOcHOBaHHMe C yOEIEHOCT MOJIKPENsIM
npuckxaanero Ha OHC ,,nokTop” B npodecuonanHo Hampasienue 7.6 Crnopr,
NOKTOPCKa IporpaMa “Teopuss 1 METOIMKA HA CHOpPTHATa Hayka Ha [[xaHcy

Camup Hcmani.

15.03.2024 Hon. Ban CnaBues, 1-p
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ACADEMIC REVIEW

by Associate Prof. Ivan Apostolov Slavchev, PhD
On a dissertation thesis for the award of the educational and
scientific degree ""Doctor"", in the professional field 7.6. Sport in the
doctoral program "Theory and Methodology of Sports Science”

PhD student: Dzhansu Samir Ismail

Form of study: full-time

Primary Unit: Department of Sport Management and History
Scientific supervisor: Assoc. Prof. Nina Ivanova Atanasova, PhD
Subject:

INTEGRATED MARKETING COMMUNICATIONS FOR BRAND
MANAGEMENT IN SPORTS EVENTS

I. Data on the procedure

Dzhansu Samir Ismail was enrolled as a full-time PhD student by order ZP-
1406/23.10.2020. The primary unit, subject, and supervisor were approved by
order ZP-1675/03.12.2020 before the established deadline. He was discharged
with the right to defence by order ZP-1080/14.11.2023 and was referred for
internal discussion in an extended collegium on 09.01.2024 by order ZP-
1255/21.12.2023.

By order of the Rector ZP-58/24.01.2024, the procedure of public defence was
started, as the PhD student has submitted all the required documents, including a
protocol for the absence of doubts for plagiarism, as well as two scientific
publications in compliance with the Law on the Development of Academic Staff
and the Regulation for the Acquisition of the Educational and Scientific Degree

"Doctor" at the National Sports Academy "Vasil Levski".
Il.  Biographical data about the PhD student

In the educational aspect, the PhD student Dzhansu Samir Ismail clearly and
consistently developed his knowledge and specialised in the field of sports,

completing his Bachelor's Degrees in Sport Management and Pedagogy of
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Physical Education at the National Sports Academy "Vasil Levski" in 2018. He
has obtained two Master's degrees, the first one in Youth Activities and Sports at
the NSA in 2019, and subsequently in Brand Management at the University of
National and World Economy, and consequently applied for a full-time PhD at
the NSA in 2020.

Professionally, the presented experience is also tied to the sports field. Since
2016, as a student, he has been a coordinator of sports events at the Bulgarian
Sports Federation for Children and Youth at Risk, the Association for Leisure
Sports, and the Sofia Foundation - European Capital of Sport. Later, in 2019, he
worked as an event manager at Sport Skills, and since 2021 he has been a sports

event analyst for Genius Sports.

The candidate's interest in the field of sports and topics related to sports
management and marketing is evident, which is no doubt the basis of the

dissertation presented for public defence.
I11. Relevance of the dissertation problems

The thesis "Integrated Marketing Communications for Brand Management in
Sports Events" presented for review is of utmost relevance due not only to the
establishment of new channels and means of communication between organizers,
partners and participants but also to the challenges of the development of artificial
intelligence, the growth and difficulties in counteracting misinformation and the
increasing importance of informal sources, which limits the role of traditional

media.

With technological advances and the proliferation of digital technologies and
social media, consumers have greater control over the information they receive
and more opportunities to actively participate in the public dialogue. In the sports
world, this phenomenon is expressed through a closer relationship between event
organisers and their target audience. Integrated marketing communications play
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a critical role in building and managing brands by creating exciting experiences

and content to be shared and discussed online.

On the other hand, easier sharing and dissemination of information brings with it
negatives - fake news and unreliable information can harm brands and event
reputations. This necessitates the need for strategies to combat misinformation
and strengthen trust in online environments. Integrated and coordinated actions
In communication with consumers are becoming inevitable. Event organisers
need to combine their marketing efforts across a variety of channels including
social media, websites, emails and direct communication. Collaboration and
coordination are essential to ensure synchronised and effective communication

that meets fans' needs and expectations.

This thesis has the potential to contribute not only to academic knowledge but
also to sports management and marketing practice by providing valuable
guidance for creating innovative communication and brand management

strategies in the dynamic context of sports events.

IV. Structure and content of the dissertation

The thesis submitted for review contains a total of 195 pages, including the list

of references and appendices. It is illustrated with 40 figures and 25 tables.

Immediately following the table of contents, a "Brand Terminology Glossary" is
proposed, which lists some concepts used in the work and specific to the topic

under consideration.

The introduction draws a link between innovation, the commercialization of
sport, the dynamic social and economic environment and the role of sporting
events on the one hand as a tool and on the other hand as a product, thus

highlighting the relevance and importance of the topic.
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Structurally, this dissertation is divided into the standard four chapters for this
type of academic work. The first is entitled "Theoretical and Methodological
Statement of the Problem™ and is spread over 70 pages. The huge number of
literature sources examined is impressive - 266 items in the list, with nearly a
quarter of them having been published less than ten years ago, and about 5% -
during the research and compilation of the thesis itself. Among the names of the
authors reviewed are world-renowned marketing scholars such as Philip Kotler,
Don Schultz, David Shilbury, Simon Chadwick, David Getz, and others.

On the other hand, the number of Cyrillic sources is limited - only 18, of which 3
are translations of foreign authors. Given the specificity of the topic and the
emphasis on digital media and integrated communications in sports, this is an
expected and acceptable ratio. The works of established Bulgarian scholars in the
field of sports marketing and management are reviewed, including Prof. Yordan

Kalaikov, Prof. Petar Bankov, prof. Bisser Tsolov, Assoc. Ivan Sandanski.

Chapter One is divided into five main subchapters that build the theoretical
foundation of the study in a very logical way. The first sub-chapter deals with the
general theory of marketing and in particular marketing in sport. It traces and
analyses the different theories that enrich the traditional marketing mix in line
with contemporary social and technological conditions as well as the specificity
of sports services. The second subchapter presents in detail the nature and benefits
of integrated marketing communications (IMC). The definitions of IMC are
compared chronologically and the main effects they can achieve are presented.
The third subchapter is devoted to digital media and communication
opportunities. The main characteristics of modern digital marketing channels are
presented, as well as the processes of attracting consumers. Traditional media are

compared with internet media and social networks.
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The fifth subchapter discusses the theoretical basis of branding, presenting
chronological definitions of the term by various authors and organizations. The
characteristics of brand management as well as the features of sports brand
management are examined. Different methodologies and characteristics of brand
evaluation are pointed out. Definitions of brand engagement - the degree and
characteristics of consumer engagement with specific brands - are compared.

Challenges for brand management in sports services are also highlighted.

The chapter concludes with the fifth section addressing the characteristics of
sports events and their role in integrated marketing communications. The main
characteristics of events are presented, the factors that build their competitive
advantage are identified, and the benefits that can be realised through them are

discussed.

Based on the information presented and the literature sources used it can be
concluded that the author shows a high level of knowledge of the theory and

current scientific publications relevant to the problem under consideration.

The chapter ""Research Methodology"" is presented over 10 pages. A research
problem is formulated based on the mismatch between the opportunities offered
by event organisers and the objectives pursued by corporate and community
partners through their participation in these events. Gaps in the mechanisms and

forms for attracting participants and partners are also pointed out.

In this sense, the hypothesis formulated consists of two parts. The underlying
assumption is that through the implementation of integrated marketing
communications, organisers and partners in sports events could effectively
achieve the set marketing and business objectives. In addition, the assumptions
are made that the development of brand personas would aid the implementation

of IMC and that a greater overlap of digital communications would be more
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responsive to consumers and partners, as well as allowing for faster development

of relationships between parties in the event process.

The formulated aim and objectives correspond to the hypothesis. They encompass
the problem under consideration from all sides - a study of the related theory, a
study of the opinion of organizers, partners, and users, preparation of profiles and

tool framework.

The set of eight scientific research methods presented is well chosen. The
methods of application and the objects of study are well described. A table
showing the application of four of the methods and the sample size to which they

were applied is also provided.

The organizational framework of the study is also presented, which allows the

process of work and composition of the thesis to be followed.

Chapter three is titled 'Analysis of the research findings'. It is spread over 76
pages in five sub-chapters. The first sub-chapter presents a strategic marketing
analysis of the Wizz Air Sofia Marathon event, on which the overall research is
based. The historical development and main characteristics of the event are
presented, a model of the typical consumer - the "brand persona™ - is proposed,
and the marketing aspects of the event in terms of price, distribution and
communications are analysed in detail. The information is presented in detail and
expertly. The author's practical experience both as part of the organisation and as
part of the event participants is evident from the critical analysis. Some
shortcomings of the communication strategy are highlighted, such as a lack of
change in the communication policy according to the new and preferred tools of
the users, poorly selected advertising channels, and lack of logical consistency

and structure of the advertising strategy.
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The second sub-chapter analyses the needs and expectations of partner
organisations. A distinction is made between institutional partners and corporate
sponsors. The sustainability of the relationship is critically examined - the
retention of 80% of partners over the last 5 years as a sustainability but also a
possible sign of difficulty in attracting new partners. An analysis of an expert map
completed by partner representatives at the event is also presented. Partners'
personal contact with the organisers stands out as the main factor for involvement,

and their goals are mainly marketing and long-term.

The third sub-chapter introduces us to an expert assessment of the role of
integrated marketing communications for brand management at the event under
consideration. The information was gathered through odd-numbered in-depth
interviews with some of the organizing committee, as well as an expert map.
Some discrepancies were noted - the experts surveyed felt that all channels of
communication were being used, which is identified as a shortcoming in the

analysis in subchapter one.

The fourth sub-chapter covers the analysis of the consumer survey and is the most
extensive at 34 pages. An extensive and detailed analysis is presented which
reveals both positives, such as the effect of route and venue licensing, and
discrepancies between what stands out as important sources of information for
users, namely digital and social media, and the lack of attention to these by the
organisers. The brand has an online presence, but in the period under review, it

has been somewhat neglected at the expense of other media.

The final fifth sub-chapter appears as a logical extension and complement to the
analyses presented in the previous sections of chapter three. It proposes the
foundations of the creation of a methodology and a tool for brand auditing of
sports events, referring to Appendix 1 - "Tool framework for brand auditing of

sports events".
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Overall, the study concludes with the fourth chapter - "Conclusions and
Recommendations for Practice”, in 6 pages. A total of eight conclusions are
formulated, which are correct and well justified, based on the in-depth analysis.
They reveal the importance of using differentiated and individualised approaches,
as well as the need to update the tools for influencing consumer behaviour,
especially in the dynamic technological environment. As the conclusions are
formulated in a detailed manner, it would be useful to group and prioritise them

according to the tasks they address.

The recommendations are eight in number, very specific and aimed at the
WizzAir Sofia Marathon organisers and the actions they need to take to
successfully implement integrated marketing communications and capitalise on
their potential. They are derived from the research and provide practical guidance
for optimising communications and interactions with participants and partners.
Much attention is paid to the need for strategic planning, integrating digital

solutions and developing relevant content.

The work submitted for review also includes two appendices. The first appendix

has already been noted to cover the "Brand Audit Toolkit for Sporting Events."

In line with the emphasis on the importance of digital media, Appendix 2 presents

three QR codes with links to the questionnaires and expert cards used in the study.
V. Annexed publications and abstract

The PhD student has attached two articles related to the procedure, both of which
were published in the NSA Yearbook, Volume 1 of 2022. The articles are directly
related to the dissertation topic. Mr. Ismail is the single author of one article,
covering a study on brand awareness before the WIZZ AIR SOFIA
MARATHON. The other article is co-authored with the scientific supervisor and
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covers consumer satisfaction with the pre-event service. The articles are written

in a high scientific style and are consistent with what is presented in the thesis.

The abstract is composed according to the requirements. The most important
points of the scientific work have been extracted and presented in a condensed

but complete form.
1. Scientific-theoretical and practical-applied contributions.

The following two main contributions can be identified in the scientific work

submitted for review:

e Enriching the theory and understanding of the necessity of integrated
marketing communications in brand management at sporting events.
e Presentation of a brand audit tool for sports events, which is of practical-

applicational relevance to assist sports event organisers.

2. Conclusion

The above evidence on the relevance of the topic, the review of the structure and
the content of the dissertation, and the attached publications, confirm that the PhD
candidate has achieved the set objectives and fulfilled the requirements for the
research. On this basis, | confidently support awarding the educational and
scientific degree ‘“Doctor”, in the professional field 7.6 Sport, doctoral

programme Theory and Methodology of Sport Science to Dzhansu Samir Ismail.

15.03.2024 Assoc. Prof. Ivan Slavchev, PhD
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